READ THE M

Dentsu and B2B International conducted an online survey among
a representative sample of 2,000 consumers in the UK.
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> This was to understand consumer sentiment in the UK; how are
they feeling? What are their main concerns? What are their
emotional reactions to the UK's current economic conditions?

> In addition to understanding consumer sentiment, we can also
distil how business decision makers are feeling across the
country from these research insights.

Confidence in the UK economy is stronger
among business decision makers

But most believe the UK will officially enter
a recession in 2023.
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Energy prices 61% 89% .
- concerns affecting
The UK economy 52% 7 . -
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Food prices 49%
83%
Interest rates increasing 44% Fconomic and Supp[y Issues
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Exchange rates 37% arc the blggeSt concerns
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The UK's political landscape 36% _ :
79% global political issues and
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Other top concerns facing businesses.
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WAR IN UKRAINE NUCLEAR WAR

GENDER EQUALITY

How concerned are overy /Somewnat oyeral
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makers with socio- cquality e e O

political topics?

Unemployment 60% 56% 57%

Gen Z & Millennial
Decision Makers are more
concerned on these, with catity 56%
baby boomers scoring

significantly lower on

their concern. Gender o o acor u
equality
‘t" - Significantly higher/lower than average
To download dentsu’s full “Read The Room” report |
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CLICK HERE



https://www.dentsu.com/uk/en/our-latest-thinking/read-the-room

